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* Heineken is a true global beer brand.

. . Founded in 1873 when Gerard Adriaan Heineken bought the De Hooiberg
Heineken prewery in Amsterdam, Heineken is now sold in over 180 countries and is
the world’s most valuable beer brand.

Tasting Notes

Delicate hop and malt aroma, underlying tropical and apple flavours combine with a clean palate and refreshing finish with some hop
notes.

Heineken’s brand site: www.heineken.com

Key Activities & Sponsorships
= UEFA Champions League

= Heineken Cup

Origins: Netherlands
ABV: 5.0%
Available Since: 1873


www.heineken.com
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BULMERS

Making cider in Hereford since 1887, Bulmers Original was launched in
1982 and then relaunched in 2006 with a Pear variant added in 2007.

Made in Hereford by our 5th generation of cider makers, Bulmers is the
No.1 premium packaged cider brand in the UK.

Tasting Notes

Bulmers Original

A 4.5% ABV full flavoured cider, which is a good balance of the softer culinary apples, combined with bittersweet to provide depth and
character

Bulmers Pear

A 4.5% ABV product, Bulmers Pear cider has a juicy pear flavour and light, fruity aroma

Bulmers Crisp Blend

A product made with a unique blend of traditional cider apples with sharper tasting varieties, which offer a crisp refreshing taste
Bulmers N°17

4% ABV premium quality apple cider with crushed red berries that is cut with a shot of lime to produce an explosive fruit taste

Key Activities & Sponsorships
« TV Advertising

= Outdoor Advertising

= Print Advertising

= Summer Experiential Activity

Origins: England

ABV: 4.5%

Available Since: 1982 (Relaunched 2006)
Variants: Bulmers Original & Bulmers Pear
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The UK’s No.1 ale is named after Tadcaster’s favourite son.

The original John Smith began brewing in 1847, and with a ready market
for his quaffable beer the family business soon became a brewing empire.

Today his legacy lives on through the nation’s favourite ale — John Smith’s
Extra Smooth.

Tasting Notes

John Smith’s Extra Smooth is an ale with a distinct cereal character. It has malty and caramel flavours complimented by some fruitiness.
It is both sweet and bitter and is creamy smooth in texture.

John Smith’s brand site: www.johnsmiths.co.uk

Key Activities & Sponsorships

John Smith’s Grand National

John Smith’s Racing Program

Official supporter of the Winmau World Masters Championship
Extensive horse racing sponsorship in the UK

John Smith’s People’s Darts

Smithy — the John Smith’s People’s Racehorse

Origins: Great Britian

ABV: 3.8%

Available Since: 1847

Variants: John Smith’s Extra Smooth & John Smith’s Magnet


www.johnsmiths.co.uk
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Kronenbourg 1664 is the UK’s No0.2 premium lager.

This exceptional beer originated in Alsace in Eastern France and is
brewed with the exclusive Strisselspalt hop, known as the caviar of hops,
which gives it its unique aromatic and fruity flavour.

Tasting Notes

Made with selected malts and exclusive yeast, Kronenbourg 1664 is darkish beer with golden highlights. Its aromatic hoppiness and a
subtle bitterness come from long maturation in the cellar.

Its unique recipe is distinguished by the use of the aromatic Strisselspalt hop, the ‘caviar of hops’, which sets it apart from other beers.
The Strisselspalt hop has been exclusive to Alsace since 1885 and gives the beer an unrivalled aroma and superior taste.

Kronenbourg 1664’s website is: www.k1664.co.uk

Origins: France

ABV: 5%

Available Since: 1952

Variants: Kronenbourg with Dynamo Systeme


www.k1664.co.uk
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We recognise that we must always be aware of the potential
impact of our operations on the community, the environment, the
marketplace and our employees.

We believe that moderate alcohol consumption can play a part

in a healthy lifestyle and that as an alcohol producer we have an
active role to play in encouraging community awareness of alcohol
responsibility.
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ALCOHOL RESPONSIBIILITY

Heineken UK is committed to encouraging responsible
consumption and reducing the effects of alcohol misuse.

Beer and cider have been enjoyed by the British people for centuries. The brewing
and pub sectors contribute significantly to the economic and cultural wellbeing of
our communities and, when taken moderately, alcohol can play a part in a healthy
lifestyle.

However, we recognise that some consumers misuse alcohol, which is why we have
developed an integrated approach which includes:

e Working strategically with social care organisations to address alcohol misuse.

* Recognising our role to lead the industry in implementing a consistent, best
practice approach to alcohol responsibility.

» Ensuring our marketing activity encourages alcohol responsibility and goes
beyond best practice guidelines.

e Ensuring our employees understand what responsible consumption means and
encouraging them to be ambassadors for alcohol responsibility.

Marketing
We first implemented our responsible marketing policy in 2004 and we review it
regularly to ensure it remains beyond industry best practice.

Portman Group

We are a founding member of the Portman Group, the body that challenges
industry to promote alcoholic products responsibly and enforces the industry-wide
Code on Naming, Packaging and Promotion of Alcoholic Drinks.

Product labelling

We have led the industry on labelling. We have included unit information, a sensible
drinking message, recommended daily guidelines and the Drinkaware web address
on our labels since 2004. We introduced the ‘Don’t drink when pregnant’ logo on
our packaging in October 2007.

White cider

We have encouraged responsibility in the white cider sector by removing all
extra fill promotions and three litre packs across strong cider products. We have
increased our pricing and more recently reduced the alcoholic strength.

Social care organisations
We have worked with social care organisations since 2004 to address alcohol
misuse, especially by harmful drinkers, through targeted interventions.
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RESPONSIBLE MARKETING POLICY

Our marketing encourages alcohol responsibility

and goes beyond best practice guidelines.

At Heineken UK our Responsible Marketing Policy guides everyone who is involved
in marketing and selling our products, to ensure that our communications do

not contribute to excessive consumption or alcohol abuse. We also aim to help
consumers understand what responsible and irresponsible consumption means.

Through our marketing training programme, delivered by the Portman Group, we
provide employees and relevant external agencies, with annual training on our
Responsible Marketing Policy and how to implement it.

Communicating Effectively

We take great care to ensure that in all our communications, we promote the
responsible consumption of alcohol. This includes all advertising, use of brand
names, product descriptions, packaging, print media, internet and other new
media, sponsorships, promotions, labelling and point of sale materials.

We stipulate that our communications should:

e Clearly communicate the alcoholic nature of the product to the purchaser/
consumer.

* Not use as its dominant element high, or above average, alcoholic strength or
the intoxicating effect.

» Not suggest any association with bravado, or with violent, aggressive,
dangerous, criminal or anti-social behaviour.

Not suggest any association between alcohol consumption and sexual success.
Not create the impression that alcohol consumption is the key to social success
or popularity.

Not create the impression that alcohol consumption enhances mental ability or
physical performance.

Not encourage illegal, excessive or irresponsible consumption such as binge
drinking, drunkenness or drink driving nor present abstinence or moderation in
a negative way.

Not urge consumers to drink rapidly or ‘down’ a product in one.

Not suggest any association with illicit drugs.

Not suggest alcohol prevents, treats or cures a human disease.

Not be specifically aimed at Under 18s, nor show Under 18s consuming
alcoholic beverages or non-alcoholic versions of alcohol brands.

Not be placed in or on media directed primarily at Under 18s.

Not promote alcoholic beverages or non-alcoholic versions of alcohol brands in
media, events or programmes where the majority of the audience are known
to be under 18.

Help consumers understand what responsible and irresponsible consumption
means.
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PUBLIC POLICY AND CONSULTATION

We aim to lead the industry with a consistent,

best practice approach to alcohol responsibility.

The issue of excessive alcohol consumption is a complex one. As producers we are
determined to take a lead and show responsibility in those areas where we have
direct influence.

We play an active part in a range of trade bodies and social policy organisations,
providing financial support and personal input from senior managers in our
business.

We also have ongoing dialogue with Government, politicians, alcohol related
interest groups, our employees and other interested parties. This helps us to better
understand the wider issues and social impact of alcohol consumption, as well as
the role we can play in promoting responsible drinking.

See the following for more details of the role we play:

Portman
Group

The Portman Group

Heineken UK is a founding member of the Portman Group; a self-regulating
organisation that encourages and challenges the industry to promote its products
responsibly. It is recognised by Government for delivering consistent improvements
in the responsible marketing of alcohol.

We have based our own Responsible Marketing Policy on the Portman Group’s
Code of Practice on the Naming, Packaging and Promotion of Alcoholic Drinks. This
Code is supported throughout the industry and aims to ensure that products are
marketed in a socially responsible way and to an adult audience only.

Heineken UK’s Managing Director sits on the Portman Group Council and we
contribute a representative to the Public Relations Committee.

www.portmangroup.org.uk

drinkaware.co.uk
for the facts

Drinkaware Trust

Drinkaware Trust is an educational charity that aims to positively change the UK
drinking culture. It is a unique partnership between industry and the voluntary and
public health sectors and receives funding from voluntary donations made by the
drinks industry.

Drinkaware Trust provides comprehensive advice to the public on responsible
drinking and is the primary source of sensible drinking information for UK
consumers.

www.drinkaware.co.uk
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Campaign for Smarter Drinking (Project 10)
Heineken UK were members of the group that founded this, industry-wide £100m
over five years, campaign which draws together trade associations, producers and
retailers to promote responsible drinking. The campaign is aimed at 18-34 year
olds with the strap line: ‘Don’t let the good times go bad’ and is supported by key
government departments.

Heineken UK helps to fund the campaign and we include campaign branding on
our John Smith’s products, on our website and in emails to consumers. We plan to
promote the campaign on other Heineken UK brands in the future.

BEER\PUB_

British Beer & Pub Association

The British Beer and Pub Association is the brewing and pub industry’s trade
association, with membership from the smallest to the largest brewers and around
half of Britain’s pubs. It represents the beer and pub sector in dealings with
Government and works closely with other relevant trade associations.

Heineken UK’s Managing Director sits on the Council and we also provide director-
level representation to the BBPA’s three main workstreams: future pubs; future
beer; and communications. We also have representatives on a number of specialist
committees: Beer and the Economy; Beer Quality and Safety; and Environment.
Heineken UK also provides representation to the Scottish arm of the British Beer
and Pub Association.

www.beerandpub.com
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National Association of Cider Makers (NACM)
The National Association of Cider Makers represents over 85% of all cider sold
within the UK and Bulmers, our UK cider business, is its largest member.

NACM was the first alcohol industry body to have its own responsible marketing
code and actively reviews cider industry marketing materials and suggests
improvements. It also carries out an annual audit with a random selection of
products to check compliance with HMRC Codes and the NACM Code of Practice.
In 2009, we completed a two year chairmanship of NACM and Heineken UK
continues to chair three NACM sub-committees and holds three seats on the
Executive Committee.

www.cideruk.com

S ~
WHAT'S IN IT FOR ME ¢
alcohol awarenessweek.com

Scottish Government & Alcohol Industry Partnership

We are a founding member of the Scottish Government & Alcohol Industry
Partnership. Launched in 2007, it brings together government, producers and
retailers to promote responsible drinking, retailing, advertising and promotion and
tackle alcohol related harm.

One of the partnership’s key initiatives is Alcohol Awareness Week, a joint
programme of events in which Government, the alcohol industry, health
professionals and the voluntary sector work together to promote responsible
consumption. Heineken UK plays an active role in Alcohol Awareness Week.

www.alcoholawarenessweek.co.uk

Scottish Ministerial Advisory Committee on Alcohol Problems (SMACAP)
This group meets on an ad hoc basis at the request of Scottish Government Ministers
to offer advice. Membership, drawn mostly from the public health community, also
includes a committee member from Heineken UK to present the views of industry.
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INFORMING OUR CONSUMERS

Our marketing activity encourages alcohol responsibility

and goes beyond best practice guidelines.

As a brand leader in many of our markets, we believe that we should take the lead
in responsible marketing and in promoting responsible drinking.

We aim to communicate with consumers in a way that encourages alcohol
responsibility and that helps them to understand what responsible and
irresponsible consumption means.

Product labelling

We have led the industry on product labelling and, since 2005, we have voluntarily
included the UK Chief Medical Officer’s responsible drinking guidelines and unit
content on our labels.

We also follow Department of Heath requests for product labelling, with our
products carrying unit information, a sensible drinking message, recommended
daily guidelines and the Drinkaware web address since 2004. Since 2007 we have
also included the ‘Don’t drink when pregnant’ logo on our labels.

Our market share means that these important messages now appear on 27% of
packaged beer and cider products in the UK.

Major events

We see major events as a great opportunity to influence consumer behaviour and
attitudes to alcohol consumption. Examples include responsible drinking messages
delivered as part of major event sponsorships such as John Smith’s Grand National
and the Heineken Cup.
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CUSTOMER SATISFACTION

Understanding our customers’ needs helps us to
provide the products and processes they require.

At Heineken UK we encourage our customers and consumers to feedback their
comments, complaints and any safety or health concerns and we routinely analyse
and review what they tell us.

We have a number of mechanisms in place to do this, including our ongoing
customer satisfaction survey that also benchmarks our performance against our
competitors. Any complaints we receive are handled by our Customer Relations
Team, which provides all parts of our business with regular reports on the issues
raised.

The team also answers a wide range of queries from consumers. For example
‘Which products are suitable for vegetarians?” or ‘What is the calorific content of
products?. Our aim is to provide our consumers with all the information they need
about our products, as part of encouraging responsible consumption.
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ADDRESSING ALCOHOL MISUSE

We work at a strategic level with selected community

organisations to address alcohol misuse.

Moderate alcohol consumption can play a part in a healthy lifestyle and, as an
alcohol producer, we recognise we have an active role to play in promoting
responsible consumption.

As part of an integrated approach, we work in partnership with a range of social
care organisations within communities. Together, we explore new and innovative
ways to encourage responsible alcohol consumption and to reduce the harm
caused by alcohol misuse. We also produce case studies, through which ideas and
learning is shared with other communities.

See below to find out more:

Our Partnership with Turning Point

Turning Point is the UK’s leading social care organisation, providing services for
people with complex needs including those affected by alcohol misuse. Heineken
UK is currently working with Turning Point to trial a community based intervention
service for individuals affected by alcohol misuse in Gateshead.

By working through a number of community locations and key individuals, the
service aims to provide practical support to individuals before their problem
worsens.

Our Partnership with Addaction

Addaction is the largest specialist drug and alcohol treatment charity in the UK,
working with nearly 30,000 people to manage the effects of drug and alcohol
misuse. It has 40 years experience in providing advice, information, support,
treatment and education in this specialist area.

Heineken UK is currently supporting Addaction to establish a specialist service for
over 50s in Glasgow. The service aims to improve the well-being of older people
who are problem drinkers by reducing or stopping their drinking and reducing the
isolation they experience.

Our Partnership with Alcohol Focus Scotland
Alcohol Focus Scotland provides information and training on alcohol issues, raises
awareness of alcohol-related problems, and influences national alcohol policy.

For many years we have supported the work of Alcohol Focus Scotland and

are exploring opportunities to turn our annual untied donation into a strategic
partnership. Potential projects include workplace training and an innovative on-line
counselling service.

Hereford’s Alcohol Arrest Referral Scheme

In Hereford, our cider maker Bulmers provided initial start up funding for an
Alcohol Arrest Referral Scheme and continues to provide support to the steering
committee which comprises the Primary Care Trust, Police and local government.
The scheme offers offenders the opportunity to have their individual drinking
situation assessed by trained counsellors at the Community Alcohol Service. The
sessions educate offenders about their alcohol use and the harm to their health
from misuse. Figures show that the re-offending rate for those who attended the
scheme was markedly lower than for those who did not.
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EMPLOYEE AWARENESS

Helping our employees to become
ambassadors for alcohol responsibility.

Our commitment to alcohol responsibility and encouraging responsible drinking
behaviour very much includes our employees. We encourage all of our people to
take personal responsibility for their own alcohol use and to become ambassadors
for responsible consumption.

Alcohol responsibility information forms part of our induction programme and
we have ongoing employee campaigns timed around events such as Alcohol
Awareness Week and the festive season. We also provide employees with
counselling support, if requested.

During 2009, we introduced Cool@Work to all our employees. This is an alcohol
information and prevention programme for employees in all Heineken companies
world-wide. It aims to improve safety and health at work, ensure responsible
alcohol consumption and to create awareness, commitment and ambassadorship
among employees. The programme provides targeted information and support to
employees based on their individual consumption and use of alcohol.
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Breweries and cider mills are large users of water, energy and other raw materials and we
work hard to make the best use of resources and to minimise any environmental impacts.

We promote the best available technology and environmentally responsible practices,
and work closely with our employees, customers and suppliers to improve environmental
performance across the supply chain.

Our production sites at Manchester, Tadcaster, Dunston, Hereford and Berkshire are certified
to ISO 14001, and our Caledonian Brewery, which we acquired in 2008, is in the process of
achieving ISO 14001 certification and hopes to gain this in early 2010.

Our environmental priorities include: Waste

Heineken UK recycles about 92% of the waste it produces. The majority of this is
Energy organic waste which is disposed of by spreading to land as a soil improver. The
In 2009 our Tadcaster and Manchester breweries installed biomass plants which remainder of the recycled waste is predominantly packaging.
reduce our dependence on National Grid supplied electricity and reduce our
carbon footprint. Agriculture

All of our malt is sourced through UK maltsers who use barley grown in Scotland
Water and England. We also work with our apple growers to encourage sustainable
The national average for brewery water consumption is approximately 5 orcharding practices.

hectolitres (hl) of water for every hectolitre of product produced. Our sites
average around 4hl/hl, with our Manchester site achieving an impressive water
usage of just over 3hl/hl.
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ENERGY AND EMISSIONS

We have a responsibility to reduce our use of energy and
ensure that we don’t waste this precious resource.
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We need energy to brew and package our brands and to heat, cool and light our
offices. Saving energy reduces our costs and increases our profitability, but also
makes an important contribution to reducing greenhouse gas emissions which
cause global warming.

Our main energy sources are:
Steam:

which is mostly used to boil wort prior to fermentation, to pasteurise
product during packaging and for cleaning.

Electricity: which is mostly used for refrigeration and to make compressed air.

Through the use of new technology and good practice, we are constantly working
to reduce the main emissions from our manufacturing process which result from:

e steam production
e barley and apple growing
e the natural fermentation process

How are we doing?

The average energy consumption for UK brewers is around 38 kilowatt hours
(kWh) per hectolitre (hl) of product produced. At Heineken UK, our sites average
about 32kWh per hl of product produced — about 15% lower than the UK industry
average. We also use much of the CO2 created during natural fermentation to
carbonate our products.

Additional performance data (2008)

Thermal energy (gas, fuel oil, biogas) 83.5 mj/hl
Electricity (renewable and non renewable) 8.08 kWh/hl
Total renewable energy as % of total energy 1.8%

€02 emissions (scope 1 & 2 thermal energy) 9.57 kg/hl

CARBON FOOTPRINTING
Working with the Carbon Trust to reduce our carbon footprint

Carbon footprint is a calculation of the total carbon emissions across the life cycle
of a product, and is an important way of helping us to reduce these emissions. The
size of a product’s carbon footprint is determined by many factors including raw
materials, manufacturing, packaging, product chilling, distribution, pub emissions
and disposal.

At Heineken UK we currently work with the Carbon Trust to manage the carbon
footprint of two of our leading brands, Foster’s Lager and Bulmers Original.

This detailed analysis follows the recognised standard for such assessments,
PAS2050:2008, and is helping us to target significant carbon reductions. Our
manufacturing processes account for about 15% of total carbon emissions and
here we are continuing to improve our energy efficiency and reduce our water
usage. We are also working with our suppliers to reduce the footprint of bought-in
products that are used to make our brands.

Some important projects that have been completed or are in progress include:

e Biomass: Royal Brewery in Manchester and John Smith’s Brewery in Tadcaster
have biomass plants, capable of burning brewers grain and wood chip to
produce steam and electricity. As these are both renewable sources of energy
the output of these plants does not contribute to global warming and will
significantly reduce the carbon footprint of Foster’s Lager.

e Packaging: The amount of glass used to make the Bulmers Original bottle has
been reduced by 30% reducing the product’s carbon footprint by 20%.

e Green Pubs: Scottish & Newcastle Pub Company, our leased pub division with
over 1,200 premises, is working with lessees to improve the energy efficiency
of their pubs and bars.
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BIOMASS

In 2009, Heineken UK opened new biomass plants at Royal Brewery, Manchester and
at John Smith’s Brewery, Tadcaster

Our biomass plants burn sustainably grown wood chip or spent grain from the
brewing process to generate cleaner, renewable energy. Better still, our carbon
emissions are reduced by 30,000 tonnes a year as a result - equivalent to taking
over 21,600 cars off the road or saving the total carbon emissions of 5,000 homes.

Our biomass plants can generate up to 37,600 MWh of electrical energy per year
— enough to provide each site’s total annual power requirements — and any excess
energy generated can be transferred into the national grid for public use.

Biomass is extremely important for Heineken UK. It makes a practical and
significant contribution to improving the environment and also makes good
commercial sense by providing protection from the volatility of energy markets.

In tandem, we are also investigating ways to utilise thermal energy generated by
our manufacturing processes.

GREEN PUBS

S&N Pub Company, our leased pubs business, is a UK sector leader in environmental
best practice

Through S&N Pub Company, we work with our lessees to increase awareness and
encourage practical action on a range of environmental issues.

Examples include:

Think Act Save

Our ‘Think Act Save’ programme helps lessees to reduce their energy costs.
Checklists and practical advice help lessees understand how simple adjustments
can make a big difference to their pub’s bottom line as well as their carbon
footprint. As a result, our lessees are saving up to 20% on energy costs.

Building design and maintenance

Our Sustainable Development Guide brings together current best practice and sets
minimum environmental standards for our buildings. It includes environmental
requirements for all building projects, helping the design teams make informed
choices about sustainable construction and energy conservation.

We are also trialling heat recovery technology to provide hot water and heating
from the heat generated by cellar cooling and beer dispense equipment — with a
potential saving of between 35% and 44%.

The Boathouse
The Boathouse is the first of a string of environmentally friendly, new build, canal
side pubs developed by an S&N Pub Company joint venture with British Waterways.

Built using sustainable timber and high levels of insulation, hot water and heating
are provided by a geothermal system using residual heat from water in the

canal. Waste water from the pub is treated by reed beds after solids have been
removed. Inside The Boathouse, which has ten bedrooms, water use is minimised,
with features such as waterless and low flush toilets. Energy efficient lighting and
refrigeration help reduce the carbon foot print even further.
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Breweries and cider mills use significant quantities of water. We need water to
brew beer, make cider and package our products and so water availability and
quality are important to us.

However, we have a long-standing commitment to reduce the quantities of water
we use and to ensure that the impact of waste water on the environment is
minimised. As a result, we already consume significantly less water than other UK
producers.

The national average for brewery water consumption is approximately 5
hectolitres (hl) of water for every hectolitre of product produced. Heineken UK
sites average around 4hl/hl, with our Manchester site achieving an impressive
water usage of just over 3hl/hl.

Water that is released after use in the brewing process is also treated to minimise
any possible environmental impact. Our Tadcaster and Manchester breweries have
on-site effluent treatment plants which are regulated by the Environment Agency.

o o [ [ [

Our use of water

4.09hl 4.12hl 4.05hl 4.37hl 4.85hl

(hectolitres of water used for every
hectolitre of product produced)
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As a responsible business, we are committed to reducing, reusing and recycling
our waste items, including:

DEVELOPING LIGHTWEIGHT PACKAGING
Inevitably, we use significant quantities of glass, steel, aluminium, cardboard and
plastic packaging. However, we are continually developing lightweight packaging

to significantly reduce our overall consumption of materials, whilst still maintaining

safety and hygiene requirements. For example:

Our bottles contain up to 80% recycled content. Recycled glass uses 50% less
energy to manufacture and uses no new raw materials.

We have reduced our glass use by 6% through recent light-weighting
programmes — saving more than 20,000 tonnes of glass a year.

In the UK, new packaging lines run new can designs which require significantly
less metal content.

RE-USING BY-PRODUCTS FROM OUR MANUFACTURING PROCESS
We work with a range of partners to use by-products from the brewing and milling
processes, including:

e Slug bait from apple waste: using apple pomace and a patented process to

produce an effective, environmentally friendly slug bait.

Shoe tanning from apple waste: using tannin extracted from apple pomace to

tan leather.

e Electricity from spent grain: through our biomass plants at Manchester and
Tadcaster.

e Extracting phytochemicals and antioxidants from apple waste and spent yeast,
for use in pharmaceuticals and cosmetics.

2008 PERFORMANCE DATA
Total waste generated 1.68 kg/hl
Waste recycled 1.61 kg/hl
Waste to landfill 0.068 kg/hl
Waste recycled as proportion of total waste 95.9%
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Each year, we buy around 140,000 metric tonnes of British malt, which is
equivalent to 170,000 metric tonnes of raw barley. We source all of our malt
through UK maltsers who use barley grown mainly in Essex, East Anglia, Yorkshire,
the north of Scotland and the Berwick/Scottish borders region.

Our cider business, Bulmers, sustains around 10,000 acres of apple orchards in
Herefordshire and the surrounding areas. Of these, 2,500 acres are Bulmer owned
farms, 6,500 acres are mature orchards on locally owned farms and 1,200 acres
are given to newly planted orchards.

Around 250 local Herefordshire farmers grow apples for Bulmers - some of whom
are third generation Bulmers growers, dating back to the 1920s. Over 100,000
tonnes of bittersweet cider apples are grown for us every year, mostly within 40
miles of our cider mills. Our long term contracts range from 10 - 30 years.

SUSTAINABLE ORCHARDING

Working with growers to give English apples a rosy future

As one of the UK’s leading cider producers, we have a responsibility to grow
apples sustainably and with care for the environment. It’s a responsibility we take
seriously.

HEINEKEN UK PREFERRED ORCHARD MANAGEMENT PROGRAMME
We encourage our growers to use our Preferred Orchard Management Programme
as a method of growing apples sustainably and with improved biodiversity.

The programme has succeeded in increasing annual yields by promoting:

the use of natural predators to manage pests.

a reduced reliance on pesticides and fungicides.

the use of natural hedgerows and orchard borders to increase biodiversity.
a better understanding of pesticide and fungicide impacts.

optimised spraying to increase effectiveness and minimise damage to other
wildlife.

e work with the Farming & Wildlife Advisory Group (FWAG) to share best practice.

The programme is supported by a full time Advisory Manager who works directly
with apple growers.

We also hold annual events on Bulmer farms to demonstrate improved orcharding
techniques and we are investing in agricultural research to improve sustainability
of the orchards and increase grower confidence in tackling climate change and
ongoing pesticide reductions.

GOLDEN APPLE AWARDS

Our biennial Golden Apple awards promote sustainable growing practices and
recognise excellence in orchard maintenance, land management and care for the
environment.

In 2009, the 40th anniversary Golden Apple Trophy was won by Farmer and Kate
Parker of The Firs Orchard, Hopton Sollars, Herefordshire. The Parkers impressed
the judges by investing in drainage and soil treatments as well as managing their
orchard to ensure it produced consistently heavy crops. The Parkers were also
praised for their attention to conservation.
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Our business is one that has long been at the heart of communities,
both in terms of brewing and cider making and through our links to
the pub trade. We recognise the potential impact of our operations
on the local communities in which we operate, as well as the
potential impact on the environment, the marketplace and our
employees.

We have a long history of supporting communities near to our sites,
helping local people to address local issues and improve quality of
life. Through focussed initiatives, we work with local organisations to
help build stronger communities and enrich lives by awarding grants
and providing practical support.
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RESPONSIBLE DRINKING PARTNERSHIPS

Working with community organisations
to address alcohol misuse.

As part of an integrated approach, we work in partnership with a range of social
care organisations within local communities.

Together, we explore new and innovative ways to encourage responsible alcohol
consumption and to reduce the harm caused by alcohol misuse. We also produce

case studies, through which ideas and learning are shared with other communities.

Our Partnership with Turning Point
Working with the UK’s leading social care organisation.

Turning Point is the UK’s leading social care organisation, providing services for
people with complex needs including those affected by alcohol misuse.

As the largest provider of substance misuse services in the not-for profit sector,
Turning Point delivers 250 services across England and Wales and works directly
with over 100,000 service users.

See below to find out more about Heineken UK’s work with Turning Point:

e Community based alcohol intervention service
Heineken UK is currently working with Turning Point to trial a community based
intervention service for individuals affected by alcohol misuse in Gateshead.
Working through a number of community locations and key individuals, the
service aims to provide practical support to individuals before their problem
worsens.

The scope of the project includes:

« Identifying a person’s current levels of alcohol consumption.
« Providing advice about the benefits of sensible drinking.

Providing referrals to community-based alcohol treatment centres and
specialist services such as counselling, detoxification, and support with
housing, benefits and training.

Providing alcohol awareness training, information and advice to communities
and key individuals.

Referrals to the Scheme will come from a number of agencies, including the Fire
Service, Police and Aged Care Servces.

Responsible drinking information in pubs will also provide practical advice to
consumers about responsible drinking and will offer referrals to other services if
required

Hospital Alcohol Intervention Service

From 2007-2009 we worked with Turning Point to pilot a new Hospital Alcohol
Intervention Service in Queen Elizabeth Hospital, Gateshead. The Service works
with patients who are identified as hazardous, harmful and dependent drinkers
to give access to relevant information and interventions and, if required, referrals
to community based services and specialist alcohol treatment.

During the project, we funded an Alcohol Intervention Worker based in the
hospital and half funded an Alcohol Case Worker to support highly dependent
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and repeat admissions to the hospital. In early 2009, the Service gained
mainstream funding from Government.

e International Graduate Programme Project
Our UK International Graduate Programme was established as part of Scottish &
Newcastle in 2003. Each year, an important part of the programme has included
a project with Turning Point. This has allowed our international graduates to
contribute directly to Turning Point’s excellent work and give something back to
the community in the process.

An example project completed by our graduates is the Turning Point blog. This
helps to make Turning Point more accessible to the public and attract more
people to their campaigns.

Check it out at blog.turning-point.co.uk

Our Partnership with Addaction
Working with the UK’s largest drug and alcohol charity.

Addaction is the largest specialist drug and alcohol treatment charity in the UK,
working with nearly 30,000 people to help manage the effects of drug and alcohol
misuse. It has 40 years experience in providing advice, information, support,
treatment and education to people with drug and alcohol problems.

Addaction is a recognised provider of substance misuse treatment for adults and is
building a strong reputation as a specialist provider to young people. Its ten Young
Addaction services provide advice, information, assessment and treatment for
young people through stand-alone projects and by working with other children’s
services and community settings.

See the following to find out more about Heineken UK’s work with Addaction.

e West Glasgow Over 50s Alcohol Service
Heineken UK is supporting Addaction in the launch of a specialist service for over
50s in Glasgow. The service aims to improve the well-being of older people who
are problem drinkers, by reducing or stopping their drinking and reducing the
isolation they experience.

The service will reach out to older people through a series of home visits and
intensive one-to-one support on alcohol and related issues. Participants will be
taught how to use the Self Management and Recovery Training (SMART) model;
a form of cognitive behaviour therapy, backed by weekly support groups. Links
with complementary groups and services will also be established.

This service aims to benefit 240 older people (50% female) during a three year
project.

e Commissioning Guidelines Scoping Exercise
During 2008/09, following the publication of National Treatment Agency
Guidelines, we supported Addaction to research the future focus of organisations
who commission alcohol related services and also potential sources of funding.

The research involved around 300 DAATS, Children’s Trusts and Primary
Care Trusts in England and helped ensure that Addaction’s current and
future programmes address the commissioners’ priorities and have potential
mainstream funding available.

e Direct Access and Information Service for Young Adults in Glasgow Feasibility
Study
During 2008/09, we supported Addaction research into young adult services in
Scotland and the feasibility of establishing a direct access information and advice
service for young adults in Glasgow.

The viability and cost of a number of different options were explored and
tested against the expectations and requirements of young people in the area.
The insight gained by this study has helped to ensure that any future tailored
services for young adults are delivered cost effectively and with the needs and
preferences of young people at the centre.
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¢ Young Addaction Policy and Practice Officer (alcohol)
Our support has helped to develop alcohol prevention and education work
within Addaction. Funding was provided for a Young Addaction Policy and
Practice Officer (alcohol) who researched and developed the most effective
ways of working with young people around the issue of alcohol — both in terms of
education and treatment.

This provided Addaction with a unique opportunity to develop a specialty around
alcohol and young people, focusing on prevention and early intervention. As a
result, alcohol policies, guidance and training have been developed specifically
for use with young people and new initiatives have been launched to help tackle
alcohol misuse problems within families.
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LOCAL COMMUNITY SUPPORT

Supporting local community
projects near our major sites.

We have a long history of working with, and supporting, the local communities
in which we operate. Our grassroots community support includes community
initiatives and projects and we encourage our employees to participate in
community activities.

Our community investment initiatives enable us to:

» Encourage alcohol responsibility and increase consumer awareness of
responsible drinking strategies.

» Work with communities to position enjoying alcohol responsibly as a means of
bringing communities together and inspiring good times.

» Work strategically with targeted community organisations so that we can
contribute more than funds to community investment initiatives.

» Work in partnership with relevant local stakeholders such as government, local
authorities, community organisations and our customers to deliver integrated,
sustainable programmes.

» Deliver both business and community value by defining clear objectives,
measures and targets and reporting outcomes.

» Encourage employee participation in community activities and recognise their
contributions to community activities.

SCOTLAND

Heineken UK - Supporting local communities in Scotland.

Partnership with Addaction

Addaction is the largest specialist drug and alcohol treatment charity in the

UK, working with nearly 30,000 people. It helps individuals and communities to
manage the effects of drug and alcohol misuse. In 2009 we supported Addaction
to establish a specialist alcohol intervention service for over 50s in Glasgow.

Partnership with Alcohol Focus Scotland

Alcohol Focus Scotland is the only Scottish charity dedicated to raising awareness
of, and reducing the health and social harm caused by alcohol. It aims to achieve a
culture change in Scotland where fewer lives are affected by alcohol misuse, and
moderate, responsible drinking is the norm.

Royal Museum, Edinburgh

We are a key supporter of the Royal Museum Project, a major renovation of an
institution that has inspired millions of visitors from Scotland and around the
world for almost 150 years. The Royal Museum brings together the cultures of
Scotland and the world through art, science and the natural world. The renovation
will create 16 new galleries, double the number of objects on display and put
education at the heart of the visitor experience.
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John Hope Gateway at Royal Botanic Garden Edinburgh

We are a founding partner of the new Royal Botanic Garden Edinburgh Gateway.
Since 1670, the Garden has been a place for people to visit, relax, enjoy, discover,
learn and experience nature. Today, it is one of the world’s most valuable scientific
collections, a centre of excellence in botanical and horticultural science and a
world leader in the education of science, conservation and horticulture.

Edinburgh Festivals

With over 30,000 performances, 15,000 festival performers and 2,000 different
shows during the Festival season, The Edinburgh Festivals are unique. In 2009 we
extended our 18 year association with the Edinburgh International Festival by
sponsoring the opening concert and becoming members of the EIF Proscenium
Club. We also sponsor a number of high profile venues throughout the Edinburgh
Festival Fringe.

Scottish & Newcastle Fund
This Fund, established in 2000, is managed by the Scottish Community Foundation.
It supports projects in Scotland, especially in Edinburgh, the Lothians and Fife that:

» Encourage health, well-being, self esteem and self-confidence especially through
education and training and/or physical activity

» Encourage community pride, strengthen networks or bring different parts of the
community together

In 2009, the S&N Fund supported The Leith Festival Gala Parade and Artists
Unlimited.

NEWCASTLE AND GATESHEAD

Heineken UK - Supporting local communities in Newcastle and Gateshead.

See below for details of the community projects we have supported in Newcastle
and Gateshead.

Partnership with Turning Point

Turning Point is the UK’s leading social care organisation providing services for
people with complex needs including those affected by alcohol misuse. In 2009
we supported Turning Point to pilot an innovative community based intervention
service in Gateshead.

Newcastle Brown Ale Fund

This Fund, established in 1996, is managed by the Community Foundation. It was
established to mark the closure of the Tyne Brewery, based in the West End of
Newcastle for 137 years.

It supports projects in Newcastle that:

» Encourage health, well-being, self esteem and self-confidence especially through
education and training and/or physical activity

» Encourage community pride, strengthen networks or bring different parts of the
community together

Newburn Riverside Recreation Association

Newburn Riverside Recreation Association provides sporting and recreational
activities and events for people living within Newburn and neighbouring areas.
The NBA Fund supported two weekly activities run by the Association for disabled
young people and adults who attend day centres and colleges and local groups
who work with people with disabilities.

The dance sessions encouraged personal and artistic development through
training and performance opportunities. The sports sessions covered a range of
activities including trampolining, archery, climbing and cycling.

Tomorrow’s People Trust
Tomorrow’s People Trust operates in deprived communities around the UK helping
to break the cycle of unemployment and welfare dependancy.

The NBA Fund supported the Working It Out project, an intensive volunteering
programme that supports young people into employment and training. Over 16
weeks up to 12 young people from Byker and Wallsend tool on challenges within
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their own community, such as landscaping communal green areas or painting
community venues. Action plans and portfolios of the work achieved were put
together over the weeks which can be presented to prospective employers.

Sports for Youths

Sports for Youths engages young disaffected and disadvantaged people including
homeless, asylum seekers, and others facing social isolation and exclusion through
football. Working closely with the Newcastle Play and Youth service, the scheme
does outreach work on evenings and weekends talking to young people on the
street in the Benwell, Byker and Walker areas, encouraging them to get involved in
sport.

The NBA Fund supported weekly two hour coaching sessions for up to 70 players.
Funds were also provided for two of the players to gain their FA qualified coaching
certificates, as well as for equipment such as balls, cones and kit.

Benwell Young People’s Development Group
Benwell Young People’s Development Group is a locally managed charity that runs
a range of projects for children and young people in the West End of Newcastle.

The NBA Fund supported the establishment of a cooking club for young people
aged 18 to 25 who have have been in prison or are at risk of offending. The group
sessions, which were enthusiastically attended, taught basic cooking skills and
opened the door to the delights of food for this disadvantaged group of young
men.

HEREFORD

Heineken UK - Supporting local communities in Hereford

See below for details of how we are working to support local communities in
Hereford.

Bulmer Foundation
Heineken UK is the primary contributor to the Bulmer Foundation, an independent
sustainable development charity. The Foundation aims to develop a blueprint for

Herefordshire recognising the link between a balanced society, healthy eating and
improved environment.

Established in 2001 by the Bulmer family and HP Bulmer Ltd, Heineken UK
continues to provide financial support and office space to the Foundation as well
as providing two Trustees.

Our support also includes funding for several key projects including: identifying the
economic and broader community benefits of fruit orchards to Herefordshire; and
alcohol intervention projects in various settings including Hereford hospital and
the Herefordshire justice system.

St Michael’s Hospice

St Michael’s Hospice provides specialist palliative care for people who have

active and progressive life-limiting conditions as well as support for their families
and friends. Situated in rural Herefordshire, it serves the local community and
surrounding five counties. Since 1984 it has given specialist palliative care to over
8,500 adults in its 16 bed in-patient unit and Day Hospice.

Heineken UK company, Bulmers has provided support to the hospice for many
years. In 2009, the hospice’s 25th anniversary year, Bulmers helped raise funds by
repeating a successful fundraising approach first used in 2004 for the hospice’s
20th anniversary. Growers were encouraged to donate 50p per tonne of the fruit
they sold to Bulmers. Bulmers then matched the growers’ donations.

The Courtyard Theatre
The Courtyard is Herefordshire’s Centre for the Arts, promoting creativity as an
important element in the lives of the whole community.

Heineken UK company, Bulmers continues its long term support as a Platinum
member of The Courtyard Business Club. Bulmers has also sponsored the
Courtyard Theatre Comedy Club and selected theatrical productions and also
provides the Courtyard with a Trustee with marketing skills.
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COMMUNITY FOUNDATIONS

Working with local community
foundations to support local projects.

At Heineken UK, we work with local community foundations to support projects
that:

» Encourage health, well-being, self esteem and self-confidence especially through
education and training and/or physical activity.

» Encourage community pride, strengthen networks or bring different parts of the
community together.

To apply for support with your local, contact the Heineken UK supported
foundation in your local community:

Newcastle Brown Ale Fund
Supporting community projects in Newcastle.
www.communityfoundation.org.uk

Scottish & Newcastle Fund
Supporting projects in Scotland, especially in Edinburgh, the Lothians and Fife.
www.scottishcf.org

Newcastle Breweries Endowment Fund
Supporting projects in County Durham and Darlington.
www.countydurhamfoundation.co.uk

John Smith’s Lionheart Fund
Supporting projects in West Yorkshire.
www.cffc.co.uk/grants

Drinkaware Trust
Supporting local and national initiatives that promote responsible drinking.
www.drinkaware.co.uk/grants
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ECONOMIC IMPACT

Heineken UK makes a significant contribution to the United Kingdom economy. Almost half
of our revenue, 46%, is returned to public coffers through a range of duties and taxes.

Our economic contribution also includes a significant contribution to communities — both as part of our community investment programme and as key employers in
many of the communities in which we operate.

Indirectly, we also contribute to the economy through our supply chain as a major purchaser of raw materials, utilities, goods and services. Our relationships with our
suppliers are backed by our Ethical Procurement Charter.
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